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BEAUTY AT BEAUTY AT 
EVERY AGEEVERY AGE

Maintaining healthy, beautiful Maintaining healthy, beautiful 
skin is an art. By equipping skin is an art. By equipping 
yourself with the proper tools yourself with the proper tools 
– from skin-care products– from skin-care products
to in-office treatments – youto in-office treatments – you
can preserve your uniquecan preserve your unique
canvas through the decadescanvas through the decades
By Ingrie WilliamsBy Ingrie Williams
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Captivating performances aside, 
20-something stars like Zendaya and  
Harry Styles pop off the screen because 
their age group is blessed with an abundance 
of collagen and elastin. Skin concerns 
(other than some acne breakouts) will likely 
be minimal during this stage of life, making 
it the perfect time to create a skin-care 
routine focused on prevention. 

“Ninety per cent of our skin aging is due 
to photodamage, the majority of which 
occurs in our youth,” says Dr. Mark Lupin,  
a dermatologist and director and founder  
of Cosmedica Laser Centre in Victoria.  
“The most common skin cancer is also 
caused by too much sun and may be 
preventable. My best advice is to enjoy  
the sun but to do it wisely with good 
photoprotection.” 

Dr. Maryam Zamani, an esthetic  
plastic surgeon at ICLS Dermatology & 
Plastic Surgery in Oakville, Ont., strongly 
agrees: “Sun protection, at every age,  
can’t be stressed enough.” Daily essentials 
are broad-spectrum sunscreen with at 
least SPF 30 and vitamin C serum. The 
topical antioxidant not only reverses  
sun damage but also neutralizes  
free-radical aggressors. 

Dr. Lupin also recommends using 
retinol. “It helps clear out pores to treat 
acne and has the added benefit of 
reversing early sun damage while 
promoting new collagen.”

To address frown lines or fine lines across 
the forehead that may appear in the mid to 
late years of this decade, Dr. Lara Devgan,  
a plastic surgeon from New York City, 
recommends baby Botox and microinfusion 
microneedling with platelet-rich plasma. 
“Consider these interventions when you 
have the skin you’d like to maintain,” she 
says. “Ideal skin is all about early action for 
preservation rather than treatment.” 

A dose of perspective goes a long way, too. 
“Healthy skin does not mean perfect skin, 
and it’s normal to have ebbs and flows in 
your complexion,” she adds. “It’s important 
to remember that media representations  
of filtered faces don’t equate with real life.”

20s
THE BRIEF Protect and Prevent

Summer Fridays 
ShadeDrops Broad 
Spectrum SPF 30 
Mineral Milk Sunscreen, 
$47, sephora.ca

NeoStrata Enlighten 15% 
Vitamin C + PHA Serum, 
$55, neostrata.ca

Dermalogica Clear 
Start Liquid Peel, $40, 
dermalogica.ca

CeraVe Resurfacing 
Retinol Serum, $27, 
amazon.ca 

La Roche-Posay Effaclar 
Micro-Peeling Purifying 
Gel, $18, laroche-posay.ca
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You can’t coast through your third act! 
“Collagen and elastin production begin  
to decrease now,” says Dr. Devgan, whose 
eponymous skin-care line counts Jennifer 
Aniston among its fans. “You may start to 
see a reduction in the speed of cell turnover, 
and the skin takes a little longer to recover 
from inflammation.” To achieve a luminous, 
bouncy complexion in your 30s comparable 
to Gemma Chan and Scarlett Johansson, 
turn to professional help to elevate DIY efforts. 

Dr. Devgan encourages regular Botox 
appointments to maintain the skin you 
already have and keep wrinkles at bay. “I 
also recommend an Erbium laser treatment 
to reduce hyperpigmentation and dullness,” 
she says. “It’s a great way to rejuvenate the 
skin in conjunction with microneedling.” 
Dr. Lupin turns to lasers as well. “Non-
ablative laser resurfacing, such as Clear + 
Brilliant, is especially helpful in the 30s as it 
aids both skin health and appearance by 
reversing early sun damage and addressing 
early wrinkles,” he explains.  

At home, stick to Dr. Lupin’s ABCs: 
vitamin A (also known as retinol),  
vitamin B (as in sunblock) and vitamin C 
(a.k.a. L-ascorbic acid). Adding in a  
gentle scrub several times a week will allow 
serums to penetrate better into the skin, 
adds Dr. Devgan.

Changes to the skin below the neckline 
are also common. “Many patients in their 
30s experience pregnancy and motherhood 
or weight changes,” says Dr. Zamani, noting 
that there are in-office treatments available. 
Her go-to approach combines VASER, an 
ultrasound-assisted liposuction, with radio 
frequency-based skin tightening, such as 
Renuvion or BodyTite by InMode. “The 
combination of these two energies can help 
your body build and remodel collagen for 
up to 30 per cent skin tightening in year 
one,” she says.

30s
THE BRIEF Ready to Restore

Vichy Capital Soleil 
Ultra-Light UV Lotion 
SPF 60, $30, vichy.ca

The Body Shop Vitamin C 
Daily Glow Cleansing Polish, 

$19, thebodyshop.com

Drunk Elephant 
A-Gloei Maretinol Oil, 

$95, sephora.ca

Tata Harper 
Resurfacing Body 

Serum, $196, etiket.ca

La Roche-Posay Pure 
Niacinamide 10 Serum, 
$65, laroche-posay.ca 
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On hitting the big 4-0, more visible signs  
of aging start to appear. “Early hormonal 
changes may lead to drier skin and loss  
of elastin, while changes in bone structure 
and collagen tend to present as laxity or 
jowls,” says Dr. Lupin. Hollowing under the 
eye area is another common development, 
notes Dr. Devgan. 

Still, that doesn’t mean you can’t look  
as fab in your 40s as Charlize Theron and 
Priyanka Chopra Jonas. Start by doubling 
down on hydration. “It’s key for locking in 
moisture, reducing the appearance of fine 
lines and repairing the skin barrier,” says 
Dr. Devgan, who puts the focus on graceful 
aging versus anti-aging. Her top picks 
include a hyaluronic acid serum, a vitamin-
rich night cream and an eye cream loaded 
with peptides to soften, nourish and 
strengthen the skin. 

If your area of concern is just south of  
the jawline, a mini-necklift could be the 
solution, says Dr. Zamani. The procedure 
uses minimal incisions hidden around the 
natural curves and lines of the earlobes to 
tighten the muscles while radio frequency 
energy is applied to the skin. “Better results 
can be attained by addressing not just the 
skin but also the muscle and connective 
tissues below the skin,” she says. “It’s the best 
of both the surgical and non-surgical worlds.”

And if the surgical route isn’t for you, 
there’s a great range of non-invasive 
treatments. “Dermal fillers are particularly 
popular as they help lift and make you  
look less tired – with instant results,” says  
Dr. Lupin. “Neuromodulators like Xeomin, 
Botox, Dysport and Nuceiva continue to be 
helpful, especially to look more relaxed.” 
Lasers can also help restore collagen, while 
Ultherapy, Thermage and Morpheus8 
treatments use ultrasound or radio 
frequency to lift and tighten sagging skin.

40s
THE BRIEF Hydration Happy

Dr. Lara Devgan 
Hyaluronic Serum,  
$334, drlaradevgan.com

Neutrogena Rapid 
Firming Peptide 
Contour Lift Cream, 
$50, at mass retailers

Estée Lauder Advanced 
Night Repair Eye 
Supercharged Gel-
Creme, $92, 
esteelauder.ca

Noble Panacea The 
Exceptional Vitamin C 
Booster, $218, 
noblepanacea.com

Kiehl’s Retinol Fast 
Release Wrinkle-
Reducing Night Serum, 
$98, kiehls.ca
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Talk about skin goals! A-listers like Viola 
Davis, Paul Rudd and Jane Fonda still look 
fresh-faced after 50. But it takes work. “At 
this age, the skin generally becomes drier, 
more brown sun spots appear, early 
precancerous lesions called actinic keratosis 
tend to occur and volume loss with laxity is 
more prominent,” says Dr. Lupin. For 
post-menopausal women, hormonal changes 
and lower estrogen production can lead to 
melasma, hyperpigmentation and volume 
loss, notes Dr. Devgan.

The good news is that there are myriad 
treatments and procedures to choose from, 
depending on your budget, your lifestyle 
and the results you want to achieve. Non-
invasive procedures, such as injectables, 
lasers and firming treatments, can still 
deliver notable enhancements. If you’re 
considering making the surgery leap, 
blepharoplasty, or eyelid lift surgery,  
is Dr. Zamani’s favourite “worth-it” facial 
rejuvenation for this age group. “Changes 
seen with aging in the eyelids, such as extra 
upper eyelid skin and hooding, bulging 
pockets of fat and even rounding out of 
eyelids, can inadvertently change how we 
communicate and are perceived by others,” 
she says. “My patients complain of being 
mistaken for looking tired, upset or angry. 
Eyelid lift surgery can be quite simple, with 
little downtime and transformative results.”

Whichever route you take, put your face 
in good hands. “As you get into more 
involved treatments, it becomes important 
to ensure that you are looked after by a 
reputable clinic with a physician director,” 
says Dr. Lupin. And be sure to back up your 
in-office work with at-home maintenance. 
“Patients have a hand in helping results 
last,” says Dr. Zamani. “Protect your 
investment and take good care of your skin 
for esthetics and skin health.” 

Your daily skin-care routine should still 
enlist the essentials (sunscreen, vitamin C 
and retinol on repeat) to fend off UV and 
environmental damage. “Focus on skin 
health as a priority,” says Dr. Lupin. “This 
will lead to more beautiful skin in your  
50s and beyond.”

50+
THE BRIEF Rejuvenation Ready

U Beauty The Mantle 
Skin Conditioning Wash, 
$78, ubeauty.com

Filorga Sleep & Peel 
4.5, $79, filorga.ca

Alastin Regenerating 
Skin Nectar, $273, 

theskinstore.ca

Adipeau Active Face 
Cream, $120, 

rewindskinco.com

Lancôme UV Expert 
Aquagel Defense 
Moisturizer with SPF 
50, $45, lancome.ca
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ABOUT US

MISSION STATEMENT

To influence and inspire with relevant, exclusive and entertaining content in a positive, celebratory and kind environment via stringent editorial integrity.

HISTORY OF HELLO!

HELLO! is a market-leading lifestyle and celebrity publication, known for its positive and celebratory reporting and unrivalled showbiz exclusives which have
been entertaining audiences since 1988.

Over the years, its digital brand has transformed from a small legacy publishing site into an influential global website.

HELLO! is part of the HOLA group, who launched ¡HOLA! magazine in Barcelona in 1944. The husband and wife team of Antonio Sánchez Gómez and
Mercedes Junco Calderón launched the publication with the aim of adding some sparkle to their readers’ lives. Always positive,¡HOLA! and HELLO!
continue to remain true to the guiding principles of a new type of journalism - always positive, highly visual and celebratory, allowing readers a moment of
escape into the worlds of the rich and famous to inspire, brighten and entertain.

With offices in London, New York and Toronto, HELLO! Magazine is now a 24-hour global website, with unique user experiences in our three main audience
territories of the UK, US and Canada.

Our readership is more global than that however, with audiences also visiting the site from Australia, India, Europe and all other parts of the world.

VISIT HELLO! USA

VISIT HELLO! CANADA

VALUES

HELLO! is proud of our philosophy for trusted, positive reporting and our celebratory attitude. Our media brand is at the fore of a movement for a kinder
world, with our guiding principles being truth, trust, kindness, integrity, family values and collaboration.

Over the years, its digital brand has transformed from a small legacy publishing site into an influential global website. HELLO! deals only in trusted news -
we do not report on rumours or gossip. Celebrities and royals trust us to tell their stories and we work within strict editorial guidelines allowing strong
editorial integrity. We use kindness and family values as a lens through which to select our content plans and collaborate with the celebrities we write about
to ensure accuracy and exclusivity.

        CELEBRITIES ROYALTY FASHION LIFESTYLE BEAUTY TV & FILM KINDNESS SHOPPING !

"
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CORPORATE STRUCTURE

HELLO! is a family-run business launched in 1988 by parent company HOLA group, founded in Barcelona in 1944.

Chairman: Eduardo Sanchez Perez

CEO: Javier Junco

Head of Digital: Sophie Vokes-Dudgeon

Editor-in-Chief: Rosie Nixon

Publisher: Tamsyn Spires

CONTACT US

UK OFFICE
Wellington House, 69-71
Upper Ground
London SE1 9PQ
United Kingdom
+44 207 667 8721

US OFFICE
60 E 42nd St #1555
New York
NY 10165
United States
+1 917-994-2423

MAGAZINE EDITORIAL ENQUIRIES
holly.nesbitt-larking@hellomagazine.com

ONLINE EDITORIAL ENQUIRIES
digitalteam@hellomagazine.com

HELLO! SUBSCRIPTIONS
hello@subscription.co.uk

HELLO! CANADA SUBSCRIPTIONS
service@hellomagazine.ca

ADVERTISING ON HELLOMAGAZINE.COM - UK EDITION
arianna.chatz@hellomagazine.com

ADVERTISING ON HELLOMAGAZINE.COM - US EDITION
betsy.murphy@hellomagazine.com

MARKETING ENQUIRIES
digitalteam@hellomagazine.com

AWARDS

2022 BSME Editor of the Year – TV, entertainment and celebrity - Emmy Griffiths

2022 PPA Awards - 30 under 30 – Arianna Chatzidakis, Creative Content Director (Winner) and Grace Edwards, Digital Designer (Winner)

2022 The Drum Awards – Online Media 2022 team USA (Winners)

2022 AOP Digital Publishing Awards – Rising Star: Megan Bull (Shortlist), Rising Star: Chloe Ash (Winner), Editorial Team of the Year: Consumer: Team
USA (Shortlist)

2021 Digiday Media Awards Europe – Revenue Diversification Strategy (Winner), Publisher of the year (Shortlist)

2021 PPA Awards - 30 under 30 – Anna Johnstone, Social Media (Winner)

2018 ACE/NMA – International Publication of the Year
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2016 BSME Awards – Rising Star Awards: Best Stylist

2017 BSME Awards – Editor of The Year

2008 PTC Top Dog Awards – Commercial Director of the Year, Winner

2005 ACE – UK Magazine distributed Internationally, Winner

2004 PPA – Sales Pitch of the Year, Winner

2002 PPA – International Magazine of the Year, Winner

1999 BSME Awards – Best International magazine, Winner

1998 Marketing Week 20th Birthday Awards – Best Consumer Magazine, Winner

1996 The Press Circulation Awards – Consumer Magazine of the Year, short-listed

1995 International Press Directory – International Publishing Award to Eduardo Sánchez Junco

1992 The Press Circulation Awards – Circulation Excellence by a Consumer Magazine, Finalist

1991 The Press Circulation Awards – Circulation Excellence by a Consumer Magazine, Winner

1990 PPA – Consumer Magazine of the Year, Winner

Media Week Press Advertising Awards – Consumer Magazine of the Year, Winner The Publisher – Best Front Cover, Winner

PPA – Consumer Magazine of the Year – Highly Commended

British Society of Magazine Editors – General Interest Magazine Editors of the Year, Winner

The Publisher Magazine Publishing Awards – Magazine of the Year, Runner-up PPA – Consumer Magazine of the Year, Highly Commended

Media Week Advertising Awards – Consumer Magazine of the Year, Winner

ABOUT US ADVERTISING

DISCLAIMER COOKIES POLICY

PRIVACY SETTINGS PRIVACY POLICY

SUBSCRIPTION T&CS CONTACT

EDITORIAL GUIDELINES FAQS

© 2001-2023, hellomagazine.com

SUBSCRIBE TO THE HELLO! 'S  FASHION
NEWSLETTER

Email SIGN UP



Since its launch in 1988, HELLO! has been 
a household name known for its exclusive 
access to the stars, accurate reporting, 
beautiful picture-led features and its award-
winning publishing philsophy centred on 
kindness and respect.

HELLO! features exclusive interviews, 
uplifting coverage and world-class reporting 
of showbiz and historic events. It also has 
an aspirational lifestyle section showcasing 
the latest in fashion, beauty, health, food, 
interiors and entertainment.

›  REACHES MORE THAN 490,000  REACHES MORE THAN 490,000 
ADULTS IN THE UK EVERY WEEKADULTS IN THE UK EVERY WEEK
›  EXPORTED TO MORE THAN 60  EXPORTED TO MORE THAN 60 
COUNTRIESCOUNTRIES

H E L L O !  U K



HELLO! readers are switched on 
to the world and innately aware 
of their surroundings. They make 
decisions deliberately and, while 
they’re at very different stages 
of life, their attitudes, values 
and aspirations are fiercely and 
unapologetically similar. 

The focus for the modern woman 

in today’s climate has shifted, from 
the “you can have it all” to the 
“we’ll choose” approach. They’re 
reinventing themselves and proudly 
owning success on their own terms, 
in their family, career and social 
lives. HELLO! is the brand already 
successfully connecting with this 
audience.

›  ABC1: 52% ABC1: 52%
›  AGE 18 TO 34: 25% AGE 18 TO 34: 25%
›  AGE 35 TO 54: 35% AGE 35 TO 54: 35%
›  AGE 55 AND ABOVE: 41% AGE 55 AND ABOVE: 41%

O U R  A U D I E N C E

HELLO! 
EMBRACES 

1 AUDIENCE 
FROM 18 
TO 55+  



HELLO! remains Number 1 in its 
competitive set (Celebrity Weeklies), 
and increased its lead over its nearest 
competitor by 76,765 copies in 2021.

TOTAL ABC

AVERAGE ISSUE READERSHIP

SUBSCRIBERS

C I R C U L AT I O N

176,048176,048

491,000491,000

26,10126,101

SOURCES: PAMCO BRIDGE 3 2022; ABC JAN-DEC 2021



SOCIAL 
MEDIA

DIGITAL 
EDITION

ONLINE

HELLO! delivers quality content, offering brand-integrated advertising 
opportunites across all print, online and social media channels.

M U LT I - P L AT F O R M  O F F E R I N G 

41M41M
WORLDWIDE UNIQUE USERS

31,21 131,21 1
SUBSCRIBERS

15.3M15.3M
UK UNIQUE USERS

2.1M2.1M
FACEBOOK

192,192192,192
TWITTER

196K196K
TIKTOK

122K122K
PINTEREST

527K527K
INSTAGRAM

SOURCES: ABC JAN-DEC 2021, GOOGLE ANALYTICS NOVEMBER 2021, SOCIAL PLATFORMS JAN 2021. 



HELLO! UK is often the only magazine 
invited to attend events and overseas trips 
that go up close with the British Royal 
family. This long-standing relationship 
establishes HELLO! as the go-to title for 
royal coverage around the world.

In every issue HELLO! offers detailed 
reporting and a true insight in to the 
world of celebrity - from news to exclusive 
interviews.

ROYALTY

CELEBRITY

RED CARPET
HELLO! interviews the A-list on the red 
carpet and reports from behind-the-scenes 
at the most prestigious awards, premieres 
and glamorous parties. Content (including 
video) appears online and on social 
media within minutes, with print coverage 
appearing in the following issue.

PUTTING ON A DAZZLING DISPLAY

BLAKE LIVELY LEADS THE STARS AT 
FASHION’S BIGGEST NIGHT OUT

THE MET GALA 2022

A
s red carpets go, it doesn’t get more starry or 
fashion-forward than the Met Gala. And last 

week, the A-list put on the most outlandish show 
of the year as they gathered in New York, where 
former Gossip Girl star Blake Lively – who co-
hosted the evening alongside her husband, actor 
Ryan Reynolds – was the belle of the ball. 

She was a fairytale princess in her Atelier 
Versace “patina-ed” rose gold gown – unpacked 
on the staircase to reveal an extravagant 
turquoise train cascading down the steps behind 
her – with statement earrings and a tiara. 

The theme of the event – officially the 
Metropolitan Museum of Art Costume Institute 
Gala – was Gilded Glamour and White Tie. 
And nobody stole more headlines than Kim 

Kardashian, who chose the dress that Marilyn 
Monroe wore when she sang Happy Birthday to 
President John F Kennedy in 1962, which was 
sold for a whopping $4.8m (£3.8m) at auction in 
2016. “They came with armed guards and 
gloves… I tried it on and it didn’t fit me. So, I 
looked at them and I said: ‘Give me like three 
weeks,’ and I had to lose 16 pounds down today 
to be able to fit this,” the reality TV star said. 

GOING FOR GOLD 

The most risqué ensemble of the evening came 
courtesy of supermodel Cara Delevingne, 
who ditched her red Dior jacket to boldly 
reveal her gold-painted bare 
chest beneath. 

Hollywood’s A-list pulled 

out all the stops with 

a decadent display 

embracing the Gilded 

Glamour theme

Arriving on the arm of 
husband Ryan Reynolds (left 
and above left), Blake Lively 

embodies the Met Gala’s 
Gilded Glamour theme in art 

deco Atelier Versace, its 
giant bow unwrapping to 
transform the dress from 

rose gold to aqua blue

s

4 5

0123456789 0123456789

91HMZ2219189.pgs  06.05.2022  18:09    BLACK YELLOW MAGENTA CYAN

A
R
T

P
R
O

D
U

C
T

IO
N

C
L
IE

N
T

S
U

B
S

R
E
P
R
O

 O
P

V
E
R

S
IO

N

M
E

T
 G

A
L

A
 M

ay
lit

a,
 1

  

EXCLUSIVE INTERVIEW AND PHOTOS

W
aggling her left hand, Spice Girl Melanie 
Brown is giddy with excitement as she 

shows off the dazzling pear-shaped diamond 
ring on her engagement finger. 

“Beautiful, isn’t it?” she says, smiling as it 
catches the light. “He designed it all by himself, 
then kept it hidden in his sock drawer for three 
months. I still can’t believe he managed to hold 
a secret like that in for so long.”

The “he” in question is Rory McPhee, the 
gentle, calm and softly spoken 36-year-old 
hairdresser and entrepreneur who’s snuggled 
up next to Melanie as we chat and who has, 
she exclusively tells hello!, with kindness, 
thoughtfulness, understanding and “so much 
patience”, slowly but surely taught the world-
famous mum of three what it feels like to be 
truly loved and cherished.

Even so, Rory’s proposal, on 19 October at 
Melanie’s favourite hotel, Berkshire’s luxurious 
Cliveden House, took the singer and talent-
show judge totally by surprise, they say, inviting 
hello! into the house they share – complete 
with cinema room, games room, reiki room, 
swimming pool and sauna – in their mutual 
home city of Leeds for their first joint interview 
and photoshoot. 

LET LOVE LEAD THE WAY

“Rory quite often books us little getaways, 
but I did think when we got to our room: 
‘Oooh, this feels very romantic,’” says 
Melanie, 47. “There were roses everywhere 
and my favourite champagne.”

Accompanying them on their mini-break 
were Cookie, their Yorkshire-terrier cross, and 
Frazier, their Rottweiler. 

“We went for a walk around the grounds with 
the dogs before dinner and on the way back, 
Rory suddenly said: ‘I’m going to go back to 
the room and put the fire on,’” Melanie 
continues. “I didn’t think anything of it, 

s

’He told me he 

loved me and 

that he wanted 

to be with me for 

the rest of our 

lives’ Melanie

Viva Forever: Melanie with fiancé Rory, 
engagement ring a-sparkle (above). Romantic 
Rory made sure every detail of his proposal at 

luxury hotel Cliveden House was just right
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AS THE SPICE GIRL ANNOUNCES 
HER ENGAGEMENT

ON LEARNING TO LOVE 
AGAIN AND A VERY 

ROMANTIC PROPOSAL 

MELANIE BROWN 
AND RORY McPHEE

Despite having first met in 
Leeds 20 years ago, the 
couple reconnected on the  
other side of the world,  
in Los Angeles, through 
Melanie’s actor cousin
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BACK FOR A BEWITCHING BIG-SCREEN SEQUEL

ON FAMILY HALLOWEEN TRADITIONS AND 
THE NEW SERIES OF ‘AND JUST LIKE THAT...’

SARAH JESSICA PARKER

the spook-fest. “I don’t participate, but we 
do Halloween – I loved it as a child. 
My mother made our costumes on a Singer 
sewing machine – filled with rage the entire 
time, I’m sure, because I am one of eight. 
So, she was exhausted,” she says with a 
laugh. “My mother made a lion costume 
with a mane that I adored. It was yellow and 
brown and it was beautiful. 

“We weren’t allowed to have candy at my 
home,” she adds. “My mother was rather 
modern because she didn’t allow candy, 
sweets or any of that stuff. So, Halloween 
meant we could get candy out.”

Meanwhile, Sarah has been filming the 
second series of And Just Like That…, the 
reboot of TV series Sex and the City, the show 
that catapulted the actress to global fame 
and caught up with several of the characters 
after an almost 20-year gap. 

“I can’t say too much yet but it’s going to 
be great,” she says of series two. “It’s coming 

and I can’t wait for everyone to see it. I’m so 
happy, so excited and so grateful.”

But she insists that, when it comes to her 
wardrobe – and in particular her shoes – she 
doesn’t have much in common with her 
fashion-obsessed alter ego Carrie Bradshaw. 

“I don’t have as many as you might 
imagine,” she says. “Anyone who saw my 
closet would be enormously disappointed 
because I don’t have a big closet. You get 
shined up and make yourself appropriately 
presentable when the occasion calls for it, 
but a lot of the day, even at work, I don’t 
even wear make-up.

“When you’re running for a cab or 
you are on the subway, heels really 
aren’t practical. A lot of real life doesn’t allow 
for the version of ourselves maybe 
people would like to see more often.”

L
ife has certainly changed for Sarah Jessica 
Parker since she starred as a witch in 

the classic Halloween movie Hocus Pocus almost 
30 years ago.

Back then, she was a single, up-and-coming 
actress making her name in Hollywood after 
finding success as a child star.

Now a household name, international 
fashion icon and mother of three, Sarah Jessica 
couldn’t be more excited about reuniting with 
Bette Midler and Kathy Najimy for the long-
awaited sequel, especially since her twin 
daughters Marion Loretta and Tabitha Hodge, 
13, are huge fans. 

“They’ve grown up with the first movie,” 
says Sarah Jessica, who also shares a 19-year-
old son, James Wilkie, with her husband 
Matthew Broderick. “They love it and so they 
were so excited from the moment I told them 
we were doing a second movie. 

“They were able to come and visit a few 
times. Marion Loretta was especially excited 

to meet Bette as Winifred. She had an all-
access pass to all the waiting around on a film set 
and then watching a scene in action. 

“But it’s really nice how much they both 
genuinely love these movies. With or without me 
in it, this is something they really do love.”

Reuniting with Bette and Kathy was “just a 
joy”, says Sarah Jessica, 57, who reprises her 
character Sarah Sanderson in the fantasy 
comedy, which follows the adventures of three 
villainous sister-witches. 

“It felt a little peculiar but also so natural and 
so familiar,” she says. “I find the affection 
for this particular film in people’s lives, through 
fans of the original and now their children, very 
touching. I think we all feel very lucky to be a 
part of it.”

TRICKY TREATS

The new film has been released in time 
for Halloween and Sarah Jessica says that 
becoming a mum has reignited her passion for 

‘We do Halloween 

— I loved it as  

a child’ 

INTERVIEW: KATIE ELLIS/FEATS

H

Sarah Jessica reunites 
with co-stars Kathy 

Najimy and Bette Midler 
for Hocus Pocus 2 

(above). The second 
series of And Just Like 

That… (below) is due to 
be released next year 
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Hocus Pocus 2 is streaming on Disney+.

Sarah Jessica with husband Matthew 
Broderick and twin daughters Tabitha Hodge 
and Marion Loretta at the premiere of Hocus 

Pocus 2 (below) in New York last month
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Fashion is present throughout every issue - 
including interviews with the fashion elite, 
catwalk inspiration, stunning photo-shoots 
and high-street edits.

FASHION

BEAUTY

LIFESTYLE

HELLO! delivers more beauty editorial every 
month compared to many monthly titles 
and features the latest products, celebrity 
interviews, expert health advice as well as 
tried and tested solutions.

HELLO!’s fresh, informative and stylistic 
Lifestyle section not only showcases the 
latest in fashion and beauty, but also brings 
inspiring interiors, health news, mouth-
watering recipes and entertainment reviews 
for the week ahead.

Party make-up looks to help 
you feel fabulous this festive 
season, whatever your plans

ALL THAT GLITTERS

If you can’t get out the glitter at this 
time of year, when can you? For 
something soft and iridescent that 
twinkles behind your lashes, try 
Stila Stay All Day ArtiStix Graphic 

Liner in Hustle (1) (£19; visit stila.
co.uk). Simply swapping your usual 
black eyeliner for a shimmering shade 
is a great way to dress up your look, or 
for a polished, hyper-real glow, apply 
flecks of glitter to the inner corners and 
centre of your eyes - we love the Ganni x 

Submission Beauty Glitter (2) (£25; visit ganni.
com). But if, like us, you want more of a North 
Star shine, play around with the placement of 
Free People Fiesta Face Jewels (3) (£24; visit 
freepeople.com). 

LIP SERVICE 

For a modern spin on a berry-hued lip, 
Hannah Murray, global artistic director at 
Bobbi Brown, recommends using a product 
with intense colour, but creating a softer 
outline. “A blurred edge makes the look really 
contemporary,” she tells hello!. You can 
always dab some of the lipstick on your cheeks 
to help pull the look together – and save space 
in your clutch bag. If you want to amp up the 
lip, a glossy finish makes berry shades pop: “It’s 
all about the prep here. Starting with a lip liner 
keeps everything in place. You can even skip 
the lipstick – go in with a gloss on top for a 
look that will really last.” 

FLAWLESS FINISH

A smooth, even complexion can make or 
break your going-out look, but creating a 
radiant and long-lasting base can be hard. “At 
night, you have a little more freedom because 
you don’t have to be too light-handed,” 
celebrity make-up artist Mario Dedivanovic 
tells us. His top hack for party-proof skin is 
light layers of powder: “To prevent looking 
greasy or super oily, nothing beats a 
translucent powder. You only need a very light 
powder upon initial application and then you 
can touch-up on the regular. Just a little bit of 
a pressed powder with a soft brush I think 
works really well.” 

1. Bobbi Brown Crushed 
Lip Color in Parisian Red, 
£28. Visit bobbibrown.
co.uk 2. Guerlain Mirror-
effect Gel Gloss for Eyes, 

Cheekbones and Lips, 
£29. From lookfantastic.
com 3. Vieve Modern Lip 
Definer in Muse, £16. 
From cultbeauty.co.uk

PALETTE PARTY

A feast for the eyes as well as exceedingly 
practical, a good palette will be your best 
friend for every occasion. Our favourites are 
these warm metallic and bright jewel tones. 

(From top) Bobbi 
Brown Luxe Eye and 
Cheek Palette in 
Copper Glow, £58. 
Visit bobbibrown.co.uk
Nars Rising Star Cheek 
Palette, £47. From 
cultbeauty.co.uk, £24. 
Too Faced Secret Santa 
Mini Eyeshadow 

Palette, £24. Visit 
toofaced.co.uk
Charlotte Tilbury Pillow 
Talk Beautifying Face 
Palette in Fair to 
Medium, £60. Visit 
charlottetilbury.com
Chanel Les 4 Ombres 
De Lune, £50. Visit 
chanel.comD

io
r 

Time to 

SHINE
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1. Makeup By Mario F3 
Brush, £32. From 
makeupbymario.com
2. Laura Mercier 

Translucent Loose 
Setting Powder in 
Medium Deep, £27.20. 
From johnlewis.co.uk

91HMZ2249162.pgs  24.11.2022  14:37    BLACK YELLOW MAGENTA CYAN

A
R
T

P
R
O

D
U

C
T

IO
N

C
L
IE

N
T

S
U

B
S

R
E
P
R
O

 O
P

V
E
R

S
IO

N

L
S

 B
E

A
U

T
Y

 P
ar

ty
 P

re
p

  

STYLE
FA S H I O N   ❘   B E A U T Y   ❘   W E L L B E I N G

LOVE STORY 
Wedding dress designer of the 
moment Savannah Miller shares 
her elegant gowns and inspirations 
as she reveals plans for her winter 
wedding in our beautiful bridal 
special pages. 

Whether you’re counting down 
to your own big day or someone 
else’s, read on to discover the tips 
and tricks of the best A-list make-up 
artists, Sophie Habboo’s pre-
wedding skincare routine and the 
stunning Bora Bora resort where 
celebrities honeymoon… ▼

Cerise dress, £2,438; 
Aquazzura Galactic Jasmine 

necklace (worn as 
headpiece), £1,900. Visit 

aquazzura.com 

Wedding 
SPECIAL

YL
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LIVING
F O O D   ❘   C U LT U R E   ❘   R E V I E W S   ❘   T R AV E L

LAKSA CURRY SOUP

Serves 2  Preparation time 2 minutes  Cooking time 5 minutes  Suitable for vegans

INGREDIENTS
• 1 tbsp vegetable oil
• 2 tbsp laksa paste (any brand)
• 1 x 400ml tin coconut milk
• 175-200g/6-7oz beansprouts
• 150g/5oz marinated tofu pieces
• 75g/3oz ready-to-wok thin rice 
noodles

• 1 tsp chopped fresh chilli
• 2 tsp light soy sauce
• 3 spring onions, trimmed 
and thinly sliced on the slant
• 2 lime wedges

1. Place your wok over a medium-
high heat. Add the oil and laksa 

paste and fry for 1-2 minutes.
2. Add the coconut milk and 
bring to the boil, then add the 
beansprouts and marinated tofu 
pieces. Bring it all back to the boil 
and simmer for 1 minute.
3. Add the ready-to-wok rice 
noodles and chopped chilli and 

simmer for a further minute. 
Taste and adjust your seasoning 
using the light soy sauce. 
4. Transfer to warm bowls, 
sprinkle with the spring onions 
and serve with a wedge of lime 
that can be squeezed over the 
laksa as required.

ORIENT 

EXPRESS

This Chinese New 
Year there's no need 
to wait for a delivery. 
Simply re-create 
your favourite dishes 
at home using step-
by-step recipes from 
chef and TV and 
radio personality 
Kwoklyn Wan’s 
10 Minute Chinese 
Takeaway

▼ 105

0123456789
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Musier Paris Love 
cut-out top, £105. 
From selfridges.com

Cutaway waists, subtle slits 
and peekaboo panels are this 
year’s way to show some skin

CUT 
IT 

OUT
Cutting it (from 

left): Anne 
Hathaway in David 

Koma, Hailey Bieber in 
Saint Laurent and 

Zendaya in 
Christopher Esber 

Tip: Make like Anne 
Hathaway by opting for 

a demure length and 
pared-back accessories 

H&M long cut-out 
dress, £29.99. 

Visit hm.com

Reiss Aubrey top, 
£68. Visit reiss.com

Zara playsuit 
dress, £29.99. 
Visit zara.com

Free People Piper 
dress, £58. Visit 
freepeople.com

Pixie Market 
Santorini dress, 
£115. From 
selfridges.com

& Other Stories 
halter midi 
dress, £65. 
Visit stories.com

Maje Rune 
dress, £239. 
Visit maje.com

98 99
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THE STAY: Strung along the edge of 
Mirabello Bay in eastern Crete, just footsteps 
from the cool, limpid shallows, the Minos 
Beach Art Hotel offers a fresh take on the 
much-admired Greek isle. Its low-lying 
bungalows are an exercise in simplicity, 
assuming a harmonious aesthetic with 
quantities of raw concrete and earthy-hued 
textiles, while outside, amid a blanket of 

lavender and sage, mesmeric sculptures cast 
shadows onto the blindingly white walls. 
Lose yourself in refreshing dips between 
relaxing on the lounger-dotted pontoons; or 
more adventurous types can commune with 
nature on a mountain hike or sail the glassy 
waters on Crete Yacht Cruises’ sleek 34ft 
yacht. Once you’re done, follow the stony 
paths to the little tree-shaded Kafeneion 

Adeste for strong coffee by day and ice-cold 
ouzo after dark. 
THE STARS: Little Women star Emma Watson 
is a fan of Crete.
DETAILS: Design Hotels offer rooms at 
Minos Beach Art Hotel on a B&B basis from 
€282 (£240) per night; visit designhotels.com. 
BA flies London to Heraklion from £110 one 
way; visit ba.com.

Coastal 
Kicks

From a cool beach house in Portugal to 
an Italian stay that catapults you into 
a bygone era, we bring you the hottest 
waterside escapes for this summer… 

THE MINIMALIST HIDEOUT

Minos Beach Art Hotel 

THE TIMELESS GEM

Splendido Mare, 
a Belmond Hotel
THE STAY: It’s home to bobbing yachts and 
sorbet-shaded facades, but Portofino’s calling card 
has long been its jewel-like beauty and there is 
only one place to base yourself to enjoy it: 
waterfront Splendido Mare. While you couldn’t 
be blamed for wanting to stay and indulge in the 
cinematic views, a sailing trip aboard Belmond’s 
traditional wooden gozzo is well worth tearing 
yourself away for – you’ll languidly glide along 
the oak-studded promontory before dropping 
anchor to cool off and dive down to see the 
bronze statue of Christ of the Abyss, sunk in 
remembrance of those who lost their lives at sea. 
A summer sojourn you won’t soon forget. 
THE STARS: Portofino’s many celebrity fans 
include actress Sienna Miller (right).
DETAILS: Stay seven nights at Splendido Mare, a 
Belmond Hotel on a B&B basis from £7,839pp 
with Elegant Resorts, including flights, transfers 
and lounge passes; visit elegantresorts.co.uk.102

0123456789 0123456789

TRAVEL

The luxurious 
Splendido Mare adds 

to Portofino’s 
cinematic beauty 

Enjoy a Greek odyssey 
at design-forward 

Minos Beach Art Hotel 
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TAKE CONTROL

If you need someone to “help you 
figure your life out”, TV presenter 
and wellness advocate Fearne 
Cotton knows just the person: The 
Sunday Times best-selling author 
Owen O’Kane.

In his latest book, How to Be Your 
Own Therapist, the psychotherapist 
encourages us to make time to 
check in with ourselves, taking ten 
minutes per day to ask some key 
questions that can boost mood 
and mental health for long-lasting 
change.

Owen divides up the ten 
minutes into Ready (four minutes 
in the morning), Steady (three 
minutes at lunch) and then 
Reflect and Reset (three minutes 
at bedtime).
How to Be Your Own Therapist by 
Owen O’Kane (HQ, from £16.99) is 
available in hardback, e-book and 
audio download.

With nearly half of UK adults saying sleeping 
badly has a negative effect on their mental 
health, finding ways to get those 40 winks should 
be on everyone’s radar. CBD brand Kloris’s 
Sleep Support Patches (£48 for one month; visit 
kloriscbd.com) promise to help you drift off 
faster and improve the quality of your sleep. 
These biodegradable patches contain 
all-natural cannabidiol (5mg), valerian, 
passionflower and hops, which are 
believed to aid sleep. 

It is thought that by absorbing the 
mixture through your skin, bypassing your 
stomach and liver, more of the ingredients 
can reach your brain and nervous system. 
Also, unlike medicinal sleeping tablets, 
these natural alternatives don’t contain 
sedatives, so you can fall asleep faster 
without any drowsiness.

Health
Matters

This week, new sleep aids, how to give 
your teeth some TLC and the activewear 

range you can wear all month long

GO WITH 
THE FLOW
Fear of leakage can be a major barrier to 
exercising when menstruating. But a 
new line of period-proof activewear from 
Puma and Modibodi hopes to give all 
the reassurance you need. Aiming to 
help women stay in sport, after a study 
showed one in two give up after starting 
their periods, the collection is said to be 
100% leak-proof to avoid any 
embarrassing moments. 

“I remember hitting puberty and 
finding it so hard to play on the field,” 
says Puma athlete and Australian rugby 
league star Tiana Penitani. “The 
bulkiness of pads, the discomfort of 
tampons and the fear of leaking every 
month made me really nervous to play.”

The range includes briefs, leggings 
and cycle shorts with Modibodi’s 
Modifier Technology – a slim, stain-
resistant lining to keep you fresh and 
dry. Rinse and wash after each use for a 
comfortable, sustainable workout. 
Puma x Modibodi from £22.50;  
visit modibodi.co.uk.

SLEEP SIDEKICK

PEARLY WHITES

With party season about to start, 
we’ve been trialling a new tooth 
whitening collection from Dr 
Uchenna Okoye, the dentist of 
choice on Channel 5’s 10 Years 
Younger. Mysmile’s preservative-
free Whitening Toothpaste 
(£17.99; visit londonsmiling.com)
contains a blend of fine exfoliants 
to gently remove stains while 
protecting enamel. We love the 
natural peppermint scent, which 
has a dash of spearmint oil. To 
give your smile an instant boost, 
apply a thin layer of gel from the 
Mysmile Whitening Pen (£23.99; 
visit londonsmiling.com), too. It’s 
formulated to strengthen tooth 
enamel and get to work on 
surface stains, but it also brightens 
teeth, giving them a sparkling, 
pearlescent glow. 

Get Wise

Growing up with the internet at their fingertips should give the 
next generation all the information they need when it comes to 
health and wellbeing. A reported 88% of teens turn to Google 
or social media instead of asking a responsible adult for advice, 
but this can make it hard for them to separate fact from fiction.

Troubling hacks that have trended on TikTok, the most 
popular social media app among youngsters, include delaying 
your period by drinking lime juice, or drinking salty water to 
drop a dress size – both of which gained millions of views. 

However, there is some good news when it comes to online 
education thanks to apps such as Luna (weareluna.app). 
Founded by two friends, it’s a safe space for girls to access 
resources and advice on topics such as mental health, periods 
and relationships in a format they can relate to and from a team 
of medical professionals. 
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